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Powering essential coverage, data
and events for professionals across
diverse global industries.

100 vears

For more than a century, our portfolio of 25 influential media brands has been committed to
authoritative journalism and deep sector expertise, earning the trust of business decision-makers.

Indispensable Exclusive Access Unmatched
Industry Coverage To Data Editorial Depth




Where business |leaders turn for

INsignts, connection
and action!
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Industry and regional coverage

ADVERTISING

AdAge

CRAINS CITY BRANDS

AUTOMOTIVE
Automotive News
Automotive News Canada
Automotive News Eurb‘p‘e: :
Automobilwoche

CRAINS CITY BRANDS

ENERGY

CRAIN'S CITY BRANDS

HARTENERGY

P“ and (A5
nvesIor
MIDSTREAM

BUSINESS

FINANCE

CRAINS CITY BRANDS

CRAINCURRENCY

Pensions&Investments

HEALTHCARE

CRAINS CITY BRANDS

genomeweb
Modern Healthcare

PRECISION
ONCOLOGY NEWS

360@

POLYMERS

CRAINS CITY BRANDS

Plastics News

Rubber News
TIRE BUSINESS

sustainable

thanes

TECHNOLOGY

STAFFING

CRAINS CITY BRANDS

StA

Crain’s City Brands include: Crain's Chicago Business, Crain's Cleveland Business, Crain's Grand Rapids Business, Crain’'s Detroit Business and Crain’'s New York Business
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o of readers are director-level
or higher — including 46%
o VP+ and 37% C-suite

Craln brands provide
unparalleled access to an
elite business audience

e Our readers are 2.4x more likely to hold a bachelor's degree
than the average American adult

e 50% of our readers hold an advanced degree — more than
3.5x the national average

a Our audience's average household income of $358K is more
than 3.5x the U.S. average of $102K
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Our readers value Crain’'s content because It Is:

6 Trustworthy a Relevant e Helps them make decisions

8% 6%

read Crain to stay informed say Crain gives them Report Crain boosts their
and up to date with the something to discuss success — from gaining an
latest industry news with colleagues edge to improving operations




Craln provides

thougntful Insights

that help me

stay competitive

and make better decisions at work.”
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With a highly engaged, influential audience in each
sector, our platforms enable brands to drive results
that matter.

Tell Meaningful Connect With Drive Results
Stories Qualified Audiences That Matter

of advertisers would work with us again
on a future campaign, specifically citing
our ability to reach their target audience
and our strong brand reputation.




Strategic solutions.
Measurable outcomes.

Crain collaborates with partners to deliver customized, full funnel advertising
solutions built on extensive industry knowledge, content expertise and direct

access to decision makers.

Driven by data and Powered by content
deep audience insights and marketing strategists

244
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Our products meet your marketing goals

Digital Campaigns
Branded Content
Custom Research

Native Advertising

Print Inserts

White Papers

Webinars

Conference Sponsorships
Bespoke Experiences

Advanced Targeting

BRAND
AWARENESS

O O 0O O O OO O O O

LEAD
GENERATION

O O O O O

THOUGHT
LEADERSHIP

O 0O O 0O O O O O

RESEARCH
& INSIGHTS
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Molecular Focus,

Global Reach

GenomeWeb Media Group is the leading source of in-depth news and analysis
on genomics, precision medicine and diagnostics. Since launching in 2000, its
portfolio has expanded to include 360Dx, Precision Medicine Online (PMO),
and industry-focused conferences. With a reach that spans pharma, biotech,
academia, diagnostics and clinical settings, GenomeWeb offers highly targeted
marketing opportunities to connect with key decision-makers.

We cover:

a Business News

a In Vitro Diagnostics

a Precision Medicine

Research News

Tools and Technology

Policy, Regulatory,
and Reimbursement

— -

MGI Tech Reports 8 Percent Revenue Decline
in H1 2025

The next-generation sequencing instrument maker saw business declines
in Asia-Pacific, including mainland China, as well as the Americas.

= S
‘““genomeweb

Sequencing Elucidates
Triple-Negative Breast
Cancer Biology in African
American Women

Researchers identified recurrent mutations

and mutational signatures, and predicted treatment strategies in 462
African American triple-negative breast cancer cases.

Disease Risk Prediction
from Electronic Health
Records Complements

Polygenic Risk Scores

Researchers used electronic health record

data for FinnGen, UK Biobank, and Estonian Biobank participants to
develop phenotype risk scores for more than a dozen common diseases.

Pleno Makes Multiomics Biomarker Detection Platform Available for

Early Access *
Slopes Bio is the first customer testing Pleno's Raptor platform as part of an early-access
program set to run at least through the first half of next year.

Agilent Predicts $20M Tariff Impact in Fiscal Year 2025, Full
Mitigation in 2026 *

For the quarter ended July 31, the Santa Clara, California-based firm's revenues increased
10 percent to $1.74 billion from $1.58 billion a year earlier.

Waters CEO Expects BD Deal to Accelerate Development of Clinical
Mass Spec Offerings +

President and CEO Udit Batra noted BD's clinical expertise and highlighted specialty labs
and esoteric LDTs as areas where Waters sees a competitive advantage.

Whole-Genome Cancer Dx in Sight as Ultima Genomics' Duplex
Sequencing Method Raises Yield Tenfold *

12
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204K 38K

ACADEMIC PHARMA/ HOSPITALS/

RESEARCH BIOPHARMA R&D PRIVATE PRACTICE

Serving an audience spanning molecular
biology research to the clinical implementation
of precision medicine.

36K 36K

DIAGNOSTIC CRO/GENOMIC CLINICAL
DEVELOPERS SERVICES PROVIDER LABS

13



Deeply engaged
and action-orienteo

CenomeWeb Media Group readers rely on us to

lead with confidence.

175K 481" <2, 26
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GenomeWeb Media Group engages audiences
across key channels

122K

GenomeWeb
newsletter subscribers

annual in person and
virtual event attendees

43K

360Dx newsletter
subscribers

600

monthly page views
across all three sites

Precision Medicine Online
newsletter subscribers

K o

Seamlessly connecting with professionals

wherever they consume content

15
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Our newsrooms cover key annual events

DATE CONFERENCE DEDICATED NEWSLETTER
January 2026 JP Morgan Healthcare Conference
February 2026 AGBT

March 2026 AAC Annual Meeting

March 2026 ACMG Annual Meeting

March 2026 ABRF Annual Meeting

April 2026 AACR Annual Meeting

April 2026 ESCMID

May 2026 ASGCT Annual Meeting

June 2026 ASCO Annual Meeting

June 2026 ASM Microbe

June 2026 AMP Europe

July 2026 ADLM Annual Meeting

July 2026 AAIC

October 2026 ESMO Congress

October 2026 ASHG Annual Meeting

November 2026 NSGC Annual Conference
November 2026 AMP Annual Meeting

December 2026 SABCS

December 2026 ASH Annual Meeting
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Where conversations start — and your brand belongs.

@ Wuming

With five conference-adjacent -

More to understand

networking events and three e, (L " e
editorial events annually, N
GenomeWeb puts your brand face-
to-face with decision-makers.

Take the stage, lead the
conversation, or host a custom
experience — our events are built
to amplify your presence and
connect you to the right audience.

Leads delivered to
webinar sponsors
in 12 months

Average
attendees at each
networking event

Average topic-
focused conference
attendees

17
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GenomeWeb Media Group
Event Calendar

APRIL SEPTEMBER
AACR Networking Event: Single Sponsorship Advances in Single-Cell and Spatial Biology
San Diego, CA San Diego, CA
JUNE OCTOBER
ASCO In-Person Molecular Tumor Board Event ~ ASHG Networking Event: Single Sponsorship
Chicago, IL Montreal, Canada
Multiomics in Precision Medicine NOVEMBER . ,
Philadelphia, PA Precision Oncology and Diagnostics

New York, NY
JULY

ADLM Networking Event: Single Sponsorship AMP Networking Event: Single Sponsorship
Anaheim, CA Seattle, WA
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Custom Content Studio FE omewsb s [

Strategic storytelling experiences that connect brands with their target
audiences. The GenomeWeb Custom Content Team will work with you to
showcase your own content or materials produced by our in-house
custom editorial staff.

e Virtual e Narrative e Microsites
Events Content

6 Custom e Market
Newsletters Research

CONTENT

Executive Q&A: Protara
Therapeutics CEO on Promising
Interim Data for a Novel

Bladder Cancer Treatment
Aug 21, 2025

By Protara Therapeutics
YL

- genomeweb

Colin O'Connor Jesse Shefferman
Custom Cc 07:42 ditor Co-Founder, D tor CEQ

1 swenx

In this Executive Q&A, learn about recent advances in treating high-risk non-
muscle invasive bladder cancer (NMIBC), including promising interim
results from a Phase 2 trial of TARA-002, an investigational bacterial cell
therapy. Protara Therapeutics CEO Jesse Shefferman also shares strategies

: The :
2025 Wlﬂ ner: Best Use of Native Communicator Content Campa|g N-
: Advertising/Sponsored Awards Magazine Series

Communication is Everything
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CASE STUDY

Clinical Diagnhostics
Reference Material
Provider

Objective: Raise awareness among
clinical genomics community of the
need for reference materials

Solution: Launching in 2017, this
program has been renewed every year
since and includes a webinar, custom
survey and custom content program
which feeds a custom channel
featuring program content and client
educational resources alongside
relevant GenomeWeb content

leads over
8 years

85

gualified leads
per month

above average

newsletter CTR

A GENOMEWEB/SERACARE
SURVEY REPORT
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CASE STUDY

Pharmaceutical
ompany

Objective: Raise awareness
among oncologists and labs
about the need for biomarker
testing at the time of diagnosis
of metastatic colorectal cancer

Solution: Webinar and Topic
Takeover package, providing
awareness and thought
leadership to a highly
targeted audience

390

highly qualified
leads delivered

2X

page view
benchmark

3%

increased CTR on
newsletter takeover

PRECISION ) \
, genome MEDICINE ONUNE PMLS EV

Learn more at D pfirer

ActFastBRAF.com

i By PRECISION
%y MEDICINE ONLINE

A CRAIN FAMILY BRAND

Disease Areas Pre Resources

My Topics Pharmacogenomics 4

Home » Diseasa Areas » Precision Oncolc

Pfizer Reports 27 Percent Oncology BrRakIngNGWS 0
Growth in Q4, Touts Progress in ADC and
Breast Cancer Trials

Telix Pharmaceuticals Begins Phase |
Trial of Radiopharmaceutical Agent in

Feb 04, 2025 | Alison Kanski Sarcoma
O Premium [ save for later « Tenaya Therapeutics Laying off
Employees as it Advances Two

Cardi thy Gene Therapies
NEW YORK - Pfizer's oncology business reported ANCIOTHORETI Sen0 Thempne

strong growth in Q4 as the firm looks ahead to further

expansion of its breast cancer and antibody-drug f
conjugate franchises alongside potential financial

impacts from the US Inflation Reduction Act (IRA). €

OncoHelix, AstraZeneca Canada Partner
to Provida Prostate Cancer Liquid Biopsy
Testing

* Genome British Columbia Awards C$49M
in Precision Health Grants

The firm’s oncology business had Q4 revenues of
$4.06 billion compared to $3.19 billion in Q4 2023, a
27 percent increase. The oncology products gained in
the 2023 Seagen acquisition, including Tukysa (tucatinib) and antibody-drug conjugates * AstraZeneca, Daiichi Sankyo Begin First-
Padcev (enfortumab vedotin) and Adcetris (brentuximab vedotin), reported growth greater Line Trial of Enhertu, Keytruda Combo in
than 100 percent in Q4 due to the being. in D 2023, which Gastric Cancer

resulted in Pfizer only recording sales for these produocts for part of the quarter.

Court Sides With HHS, Blocking Vertex
Program to Cover Fertility Services for
Patients on Casgevy

“We r the Seagen business [in 2024], one of the largest investments we
have made in the past decade, creating one of the best oncology companies in the industry,”
Pfizer CEO Albert Bourla said during a call to discuss Q4 financial results.

For the three months ended Dec. 31, Pfizer reported total revenues of $17.76 billion, a 22
percent increase from $14.57 billion in the year-ago period. The company beat the Wall Street
consensus revenue estimate of $17.26 billion for the quarter.

Pfizer's top-selling oncology drug, CDK4/6 inhibitor Ibrance (palbociclib), recorded worldwide
revenues of $1.10 billion in Q4, compared to $1.19 billion in Q4 2023, a 2 percent drop. Last
month, the US Centers for Medicare & Medicaid Services (CMS) gelected Ibrance as one of
the drugs for discussions under the IRA's Medicare Drug Price Negotiation Program. Several
other Pfizer drugs have also been selected for IRA price negotiations, including its prostate
cancer treatment Xtandi (enzalutamide).

ActFastBRAF.com

“The impact of the IRA Medicare Part D redesign ic expected to be a net headwind to the

‘s revenus of app! $1 billion across our product portfolio, dampening
growth by approximately 1.6 percent versus 2024," Pfizer CFO David Denton said on the call
with investors on Tuesday.

D 353 P . Mgt et
S G oy IV

As Ibrance revenues have continued to decrease and are expected to be affected by IRA
negotiations, the firm is focused on ad g two s in breast cancer:
the CDK4 inhibitor atirmociclib and the estrogen receptor degrader vepdegestrant

Bourla said that this week researchers began treating patients in a Phase Il trial of
atirmociclib, also called PF-07220060, with letrozole in the first-line setting for hormone
receptor (HR)-positive, HER2-negative advanced or metastatic breast cancer patients. He
added that the firm expecte to start another trial this year of vepdegestrant in the first-line
setting for breast cancer.

Chriz Boshoff, CSO and president of research and development at Pfizer, said on the call that
the firm has a lot of "optionality” for its breast cancer franchise.

“We believe [atirmociclib] is a best-in-class CDK4 inhibitor," Boshoff said. "We are very
optimistic that [atirmociclib] could not only replace Ibrance but all CDK4/6 inhibitors in early-
line breast cancer including first line and potentially in the future in the adjuvant setting.
Vepdegestrant potentially could become the for

Several precision oncology products reported growth of 30 percent or more in Q4. The ALK
inhibitor Lorbrena (loriatinib) for ALK-rearranged metastatic non-small cell lung cancer had

T Ty - 7 - S T OV I -y < < . AR | T v s
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CASE STUDY

Life Science
OEM Provider

Mark Van Oene

.. . : R [ 5 "s_ .
Objective: Position the i | ~/ \'t
company as a leader in _ = ,,,v,gs ,

-
su ppOI’tI ng teCh nology for David Peoples Cande Rogert Michael Previte
emerging life science tools
“next-next gen” sequencing

platforms — expert panel included

executives from sequencing leads — double average downloads of sponsor’s
technology developers webinar registrants educational assets

° Solution: Custom editorial
Virtual Roundtable on
considerations for developing

22
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THANK YOU

For more details on our solutions or a custom
proposal for your goals please contact:

Victoria Macomber
East Coast Media Sales Director

774.210.0020
victoria.macomber@genomeweb.com

Drew Thornley

West Coast Media Sales Director
619.459.9595
drew.thornley@genomeweb.com

Carla Avila

Midwest Media Sales Director
carla.avila@genomeweb.com
0:303.404.2038
M:303.378.6284
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THANK YOU

For more details on our solutions or a custom
proposal for your goals please contact:

Carla Avila
Midwest Media Sales Director
O: 303.404.2038
M: 303.378.6284%
carla.avila@genomeweb.com
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APPENDIX

GenomeWeb custom content products

TOPIC TAKEOVERS

o Highlytargeted online display and newsletter-based branding program built around our content keywords.

o Takeover includes seven ad units on article pages, with placement determined by the program’s topical theme.
o Custom newsletters are targeted to readers interested in the topical theme.

WEBINARS

o Our dedicated webinar team works with you to co-host and market an informative online seminar program that delivers hundreds of
high-quality leads.

o Multichannel marketing program delivers four months of branding.

o Detailed event report includes contact details of all registered delegates, details of all questions asked, and results of surveys or polls
conducted during the event.

GENOMEWEB EBOOKS

o Partner with the most trusted name in life science journalism to produce an educational eBook on a topic of your choice.

o Excellent thought leadership and content marketing opportunity.

o Promote the eBook through GenomeWeb's pay-per-lead program to help build your lead pipeline.

EXECUTIVE Q&A VIDEOS

o Highlight your company's thought leadership with a custom Q&A video produced by GenomeWeb’'s Custom Content team.

o These5-minutevideos are a great way to showcase your company’s rising stars and your commitment to science and innovation.
27
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APPENDIX

GCenomeWeb custom content products (cont)

VIRTUAL LUNCH AND LEARNS

@)

O

Account-based marketing program invites your top prospects to an intimate, interactive virtual event.

Invite select organizations to hear your internal speaker or customer showcase your benefits. Attendees receive a lunch voucher to
encourage participation.

VIRTUAL ROUNDTABLES

@)

@)

o

Editorially driven online events produced and moderated by the GenomeWeb newsroom gather high-profile opinion leaders to
discuss key trends.

Sponsor receives names and contact information for all registrants for the live event as well as on-demand recording, including
engagement statistics and all questions asked during the event.

Copy of recording to share for your own use.

Print-ready written summary of the roundtable discussion for follow-on content marketing.

SPONSORED CONTENT

O

O

o

News-style article hosted on the GenomeWeb sites. GenomeWeb drives traffic to these pages via onsite ads and bulletin ads.

Best suited for thought leadership and brand awareness.

The GenomeWeb Custom Content team can work with you to write a Sponsored Content piece.

28
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APPENDIX

GCenomeWeb custom content products (cont)

CUSTOM SURVEYS

o GenomeWeb’s editorial and marketing teams will work with you to develop a survey that will deliver valuable insights to your
internal teams.

o Turnkey offering: GenomeWeb designs and hosts the survey, manages eblasts, analyzes the data, and produces a printer-friendly
detailed report.

CUSTOM PODCAST SERIES

o Leverage GenomeWeb's partnership with MendelsPod to sponsor a podcast series on a topic of your choice, or one selected by the
GCenomeWeb and Mendelspod editorial teams

o Sponsor acknowledgment at beginning and end of each show
o Cross-marketing to Mendelspod and GenomeWeb subscribers across all channels: onsite, newsletter placements, and eblasts.
ECASE STUDIES

o Short (15-minute) pre-recorded videos in which your customers present real-world examples of how they are using your products in
their research workflows.

o Recorded as on-demand video presentations, including your customer’s presentation followed by a Q&A with a GenomeWeb
moderator.

o GenomeWeb also provides a PDF transcript for each E-Case Studly.

o Usethe recording and PDF in your content marketing efforts orin GenomeWeb's pay-per lead program.

29
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APPENDIX GenomeWeb Readership as of July 2025

ORCANIZATION TYPE

PHARMA /BIO

NON-PROFIT
RESEARCH

SERVICE
PROVIDERS

VD
DEVELOPERS

CLINICAL
LABS / VENDORS
HOSPITALS

PROF
SERVICES

Pharmaceutical/Biopharmaceutical Company
Ag-Bio Company

Core Lab

Academic/University/Nonprofit Research Institute
Government Agency

Contract Research Organization

Genomic Services Provider

Diagnostic Developer

Reference/Clinical Lab/Hospital CLIA Lab

CLIA Lab: Independent

CLIA Lab: Physician/Group Practice

Academic Medical Center/Hospital

Private/Group Medical Practice

Instrument Manufacturer/Vendor

Management Consultant/Venture Capital/Law Firm

Public Relations/Advertising Firm

28,611

6,236

7,285
50,008

7,167

6,864

20,543

23278

4,415
6,630
1,191
17,393
5818

24,787

17,017

8,023

30
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APPENDIX

ORCANIZATION TYPE

360Dx Readership as of July 2025

PHARMA /BIO

NON-PROFIT
RESEARCH

SERVICE VD
PROVIDERS DEVELOPERS

CLINICAL
LABS /
HOSPITALS

VENDORS

PROF
SERVICES

Hospital/Medical Center

CLIA Lab: Hospital

CLIA Lab: Independent

CLIA Lab: Physician/Group Practice

Private/Group Medical Practice

Diagnostic Developer

Genomic Services Provider

Contract Research Organization
Academic/University/Nonprofit Research Institute
Core Lab

Government Agency
Pharmaceutical/Biopharmaceutical Company
Ag-Bio Company

Instrument Manufacturer/Vendor

Management Consultant/Venture Capital/Law Firm

Public Relations/Advertising Firm

4,109
1,556
3,501
827
2,585

12,041

1,821

1,783
6,254
2,459
1,308

6,487

1378

8,841

6,087

2910

31
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APPENDIX Precision Medicine Online Readership as of July 2025

ORCANIZATION TYPE

PHARMA /BIO

NON-PROFIT SERVICE
RESEARCH PROVIDERS

VD

DEVELOPERS

CLINICAL
LABS / VENDORS
HOSPITALS

PROF
SERVICES

Pharmaceutical/Biopharmaceutical Company
Ag-Bio Company

Core Lab

Academic/University/Nonprofit Research Institute
Government Agency

Contract Research Organization

Genomic Services Provider

Diagnostic Developer

CLIA Lab: Hospital

CLIA Lab: Independent

CLIA Lab: Physician/Group Practice

Medical Center/Hospital

Private/Group Medical Practice

Instrument Manufacturer/Vendor

Management Consultant/Venture Capital/Law Firm

Public Relations/Advertising Firm

10,677

872

605

7288

2,187
1,408
1,848

2,001

368
929
225
3,778
2,289

1195

3,460

3,66l

32
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Genomeweb

Stat Source

Audience Demographics GenomeWeb Registration Demographics as of August 2025

Key Audience Segments by Organization Type by Average Monthly Visitors Adobe Analytics (GenomeWeb, 360Dx, and Precision Medicine Online)
Newsletter Subscribers SailThru

Website Traffic Adobe Analytics, 2025 average YTD as of August 2025

Event Attendance On24, Cvent, and Eventbrite registration data

Paid Premium Subscribers Pelcro

33
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Crain Communications

Stat Source

88% read Crain to stay informed and up to date with the latest industry news Internal survey among Crain readers, n=2298, conducted 2022 among readers of Ad Age, Automotive News, Crain's
Chicago Business, Crain's Cleveland Business, Crain's Detroit Business, Crain's New York Business, Modern
Healthcare, Plastics News, Pensions & Investments, Rubber News, Tire Business

74% say Crain gives them something to discuss with colleagues Internal survey among Crain readers, n=1742, conducted 2022 among employed readers of Ad Age, Automotive
News, Crain's Chicago Business, Crain's Cleveland Business, Crain's Detroit Business, Crain's New York Business,
Modern Healthcare, Plastics News, Pensions & Investments, Rubber News, Tire Business

86% report that reading Crain helps them succeed — from gaining competitive edge to Internal survey among Crain readers, n=1489, conducted 2022 among employed readers of Ad Age, Automotive
improving operations News, Crain's Chicago Business, Crain's Cleveland Business, Crain's Detroit Business, Crain's New York Business,
63% of readers are director-level or higher — including 46% VP+ and 37% C-suite Modern Healthcare, Plastics News, Pensions & Investments, Rubber News, Tire Business

50% read Crain every day, primarily in the morning, during the workday and when they Internal reasons to subscribe study conducted 2022

receive a newsletter
Crain provides thoughtful insights that help me stay competitive and make better
decisions at work

C-Suite executives are 2.6x more likely to visit Crain Bombora: Comparing Crain's addressable audience across the entire Bombora Co-Op of 5,000+ B2B sites
Employees of companies with 1B+ in revenue or +10K employees are 1.5x more likely to visit
Crain.

A greater share of industry executives choose Crain over other B2B
destinations: Healthcare Pros (3.3x), Finance (4.4x), Marketing (3.6x), Legal (3.3x), HR (2.9x), IT
(29x), Sales (2.6x)

86% of advertisers would work with us again on a future campaign, specifically citing our Survey conducted with advertisers at Crain's Detroit, Crain's Chicago, Ad Age, P&, Crain's Cleveland, Crain's Grand
ability to reach their target audience and our strong brand reputation Rapids, and Modern Healthcare between February-July 2025

Our readers are 2.4x more likely to hold a bachelor's degree than the average American Internal survey of readers of Ad Age, Crain's Chicago Business, Crain's Cleveland Business, Crain’s Detroit Business,
Most of our readers (50%) hold an advanced degree—more than 3.5 the nationalaverage”  Crain's Grand Rapids, Crain's New York, Modern Healthcare, Rubber News, Tire Business

Pew Research Center, “10 facts about today's college graduates”, April 2022

Our audience's average household income is more than 3.5x the U.S. average. Internal survey of readers of Ad Age, Crain's Chicago Business, Crain's Cleveland Business, Crain’s Detroit Business,
Crain’s Grand Rapids, Crain's New York, Modern Healthcare
U.S. Census Bureau, Income in the United States: 2023 (published May 2024)

740k Subscribers Pelcro, July 2024 - July 2025
50M Annual Site Visitors Adobe Analytics July 2024 - July 2025
34K Annual Event Attendees CVENT 2024
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